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- Howard Richman, head of Strat-O-

August 1981 Matic, manufacturers of one of the
most well known baseball simulation

games agrees, but also states that

“There is really not the head-to-head

competition between board and

electronic sports games that most

people believe — board games still

dominate simply because they con-

' G es (] y ¥ =¥ | ; tain an element of strategy. They're a
Spo ns a m Lo ) & cerebral thing, not a hand-eye coor- |
= o dination thing like so many of the
Stlll Scorlng . o/ manufacturers in the sports  field |
With Consumers ' : 4 have built up a steady clientele. We

—

electronic games. Also, board game
at Strat-O-Matic, for instance, have
been here for twenty years so we

Special 13-page & I {f 8 k"?:m:;h::;:m:,’;:ﬁ.‘f;:::;;;_
section: games [l | g
at Summer CES

terms. “The sports board games,”” he |
said, “are mostly for the statistical

plus more than

60 new products

nut, so comparing electronic sports
games to board games is like com- J
paring Chutes and Ladders to Squad
Leader, it's an entirely different

market. In the end, what our cus-

fomers want, and the reason they

come back to Avalon Hill, is because

k they want Reggie Jackson right there

L in front of them, not an abstract on a
light-display.”




